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The good in Derek Jeter 
THE FIFTY 

MISSION CAP 

by Brian Munn 

brunswickansports @gmail.com 

“Where have you gone, 

Joe DiMaggio? 

Our nation turns its 

lonely eyes to yout. 

What's that you say, 
Mix. Robinson? 

Joltin’ Joe has left 
and gone away.” 

The summer of 2007, as ESPN's 

Bill Simmons wrote, could easily 

be termed “The Summer of Our 

Discontent.” From dog fighting 

to point shaving scandals to a new 

Home Run King (*), never before 

has the world of professional sports 

been ravaged by such negative ex- 

posure. 

But to blame the plight of sports 

fans on a few isolated incidents or 

characters such as Vick, Donaghy and 

Bonds, to name a few, is to ignore the 

evolving nature of the relationship 

between fans and players. 

Blame George Steinbrenner if 

you'd like, but it is, without ques- 

tion, all about the money. 

Multi-million dollar contracts 

and endorsements have taken emo- 

tion from the game, as reaching a 

bonus incentive in one’s contract 

has become more important than 

laying down a sacrifice bunt to ad- 

vance the runners. 

Gone is the hero and the player 

whose jersey you would gladly lay 

down 100 bucks for and wear with 

pride, the same way they did, for 

their whole career. 

Following the death of Joe 

DiMaggio in early 1999, Paul Si 

mon explained that the reference 

to DiMaggio in the Simon and 

Garfunkel ballad “Mrs. Robinson” 

was meant as a tribute to his unpre 

tentious heroic stature. 

“In these days of presidential 

transgressions and apologies and 

prime-time interviews about pri- 

vate sexual matters, we grieve for 

Joe DiMaggio and mourn the loss 

of his grace and dignity, his fierce 

sense of privacy, his fidelity to the 

memory of his wife and the power 

of his silence.” 

As a life-long Boston Red Sox 
fan and hater of all things Yankee, 

it pains me to recognize that The 

Yankee Clipper (as DiMaggio was 
lovingly known) was a true hero. 

After all, anyone in pinstripes is 
inherently evil. Recall Alex Ro- 
driguez, Roger Clemens, Johnny 

Damon... and the list goes on and 

on... 
Perhaps Simon and Garfunkel 

were on to something. There are 

far too few characters like DiMag- 

gio today. There are far too few 

heroes. 
But it’s not only that there aren’t 

any heroes, it’s that not many peo- 

ple even come close. 

Alex Rodriguez (the aforemen- 

tioned Devil), arguably the best 

baseball player on the planet and 

who was generally seen as an 

overall good guy, has been galli- 

vanting with strippers in Toronto 

and who knows where else, and 

pulling unsportsmanlike stunts 

on the field (his “slap” on Bron- 

son Arroyo in the 2004 ALCS 

and calling Blue Jays third base- 

man Howie Clark off the ball in 

Internet 

He may not be the Yankee Clipper, but Derek Jeter is the cream of a very 

thin crop. 

| 

early 2007). 

Pinstripes or not, the so-called 

heroic Rodriguez is not living up 

to his end of the bargain. And 

now theres talk he'll opt of his 

$252 million contract in order 

to look for more money. Really? 

Come on... 

So where do we turn? 

What jersey can you be proud to 

wear for the name on the back in 

stead of the logo on the front? 

Who, to steal a line from Enrique 

Iglesias in 2001, “can be your hero, 

baby?” 

Perhaps I’ve been misleading 

by implying that every pro ath- 

lete is on ‘roids or tied to the 

mob or into dog fighting, among 

other things. Well, they’re not. 
For every Mike Ron 

Artest and Pacman Jones, there’s 

a Jerome Iginla, Steve Nash, or 

Roger Federer. 
And then there’s Derek Jeter, 

who, even though it makes me 
vomit in my mouth a little when 
I write it, might just be the heir 
apparent to Joltin’ Joe — not 

in statistical terms, but as “the 

hero. 
He's like the anti-A-Rod, after 

all. 
Pinstripes, yes. Lifelong Yankee, 

yes. Would it be terrible for Derek 
Jeter to be considered your favor- 
ite ballplayer? Not a chance. He's 

a good team guy, works hard, and 

gives back to not only his fans, but 
the community. 
I'm not going to rush out and 

buy a #2 Yankees jersey anytime 
soon (or ever — my Dad would dis- 
own me for wearing one), but it 

wouldn’t be a bad choice if that’s 
what you're into. 
The heroes are there, even when 

unnoticed. 
While Pacman Jones is trying 

his hand at TNA Wrestling and 
Michael Vick is all over the news, 

Peyton Manning is quietly taking 
snaps in training camp, and Steve 

Nash is playing pick-up soccer in 
Central Park. 

But perhaps the most heroic 

thing about them is that they don’t 
need the constant spotlight to grab 
our attention. Their dignity and 
silence speak louder than Ron Art- 

est’s rap. 

Danton, 

September 6 +2007 

Media's condemnation of Vick 
unequal compared to others 

[Intense coverage of Vick'’s dog 

fighting case presented differ- 

ently than other similar cases 

VIEW FROM 

THE SIDELINES 

by Tony von Richter 
managing@unb.ca 

Well, what a summer it’s been 

for the sports world. We’ve had 
everything from drug and gam- 
bling scandals to athletes get- 
ting arrested for dog fighting. 
Suffice it to say, this wasn’t the 
easiest summer to be a sports fan. 
It seemed like every day would 
bring another horrible story that 
brought the integrity of sports 
into question. 
I’m not going to get in to the 

full list of scandals that have 
rocked the sports world this sum- 
mer (for more on that just look to 

the left and check out the excel- 
lent column by Brian Munn) but 
instead will concentrate on the 
story that has gotten the most 
media coverage: The indictment 

of Atlanta Falcons Quarterback 

Michael Vick. 
First off, let’s get things 

straight. Vick has pleaded guilty 
to conspiracy to operate a dog 
fighting ring across state lines. 
As part of the plea he acknowl- 
edged that he bankrolled the Bad 
Newz Kennels operation, includ- 
ing their gambling endeavors, al- 
though he did not place any side 
bets or see any profits from any 
bets that were made. Vick also ac- 
knowledged that he, along with 
two of his co-defendants, killed 

between six to eight dogs either 
by drowning or hanging this past 

April. 
Obviously what Vick did was 

terrible, so, for these crimes Vick 

will be, and should be, punished 

by the court, which at the time 
of this writing was rumored to 
include a 12 to 18 month prison 
sentence for the quarterback. 

Personally, I'm fine with Vick 

being sent to jail and I’m fine with 

him being suspended indefinitely 

by the National Football League 

(which means he’s also ineligible 

to play in the Canadian Football 

League as long as his suspension 

lasts). 

The only problem I have with 

Vick’s punishment is how it was 

covered by the media. 
When the news broke that Vick 

was actively involved with the dog 

fighting ring and not just the in- 

nocent owner of the property like 

he had previously claimed, he was 
tried and convicted in the media 

and the court of public opinion 

within a week. 
While it has slowed down since 

he plead guilty last week, for the 
past month Vick was basically 
portrayed as the worst football 
criminal since OJ Simpson, and 

was seen as the culmination of a 

recent string of NFL players get- 

ting in trouble with the law. 
Again, I don’t have a problem 

with Vick being blasted by the 
media (although portraying him 
as the worst football criminal 
since OJ is a little much — do the 

names Rae Carruth or Leonard 
Little ring a bell?) except for the 
fact that athletes who have com- 
mitted worse crimes than he did 
this summer weren’t hammered 

as badly as Vick has been. 
In late June it was announced 

by authorities that WWE wrestler 
Chris Benoit had killed his wife 
Nancy and seven-year-old son 
Daniel before hanging himself in 

their suburban Atlanta home. 
In the days that followed the 

media coverage shifted towards 
steroids and if they played a part 
in the tragedy or if there is a ste- 
roid problem in wrestling. This 
lasted for about two weeks before 
everyone forgot about the story. 
Okay, so let me get this straight. 

Mike Vick commits a heinous 
crime and is harshly criticized for 
a month, with people calling for 
a lifeime ban and talking about 
the epidemic of a dog fighting 
subculture in professional sports. 

On the other hand, we haye 

someone commit an even more 

heinous crime where drugs may 

have affected his state of mind 

and where there is a history of 

his peers dying before the age 
of 50, many allegedly because of 

these same drugs, and after a few 

weeks the story disappears with 

only the United States Congress 

still interested in why dozens of 

wrestlers have died so young, 

Huh? Does that make any 

sense? 

I could be mistaken, but I think 

the reasoning is simple: ratings, 

I’m not trying to say that Vick 
is a victim and that he doesn’t 

deserve this treatment, because I 

believe that he does. 

I just think that it is wrong 

that the length and intensity of 

this coverage seems partly caused 

by selfish reasons since similar 

cases weren't covered with the 

same length or intensity that this 

one was. 
Yes, it could be argued that the 

public, not the media, determines 
what stories are important and 

most people thought Vick’s was 

the most important of the sum- 
mer, but I believe that the media 
has a responsibility to present all 
the important stories, not just 
the ones that garner the biggest 
ratings or most website hits. 
This point is illustrated when- 

ever provincial and federal bud- 
get announcement are covered 
live. Although they may not be 
watched by as many people as a 
hockey or football game, their 
coverage is important to ensure 
the public be as educated as pos- 

sible. 
The goal of all media entities 

should be to inform the public, 
to keep authority figures in check 
and to give people a voice that 
they otherwise might not have. 

If that becomes corrupted and 
ratings become a primary factor 
in what stories get covered, that’s 
not news. It’s entertainment. 
We already have enough enter- 

tainment options. We do not need 

the news to be one of them. 
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