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A NewPerfected

Are You Among Those
Who Say “Inever read
Advertisments”

O SAY “I never read advertisements” would be much
like saying, “I never use soap” or “I never read
newspapers,” or “No one can teach me any-
thing,” or “I know everything.”

presents a new, advanced Vacuum Cup

Washer . . . a washer that looks different,
is different, and employs the Vacuum Cup
Principle which has for years stood supreme in
the regard of careful housewives.

TO the women of Canada, Westinghouse

Many good—but not very wise persons seem to think
that all advertisements are just the vainglorious braggings
of those who publish them—designed to part fools and their
money. The truth is that most advertisements are incite-
ments to their readers to do or be or buy or use something
for their immediate or prospective advantage. Advertisers, -
to be successful and to live long, have to offer something of
value or of desire—something really wanted or needed by
the public. Advertisers, to live long, must not cheat the
expectations or confidence of those who buy what they offer
or propose.

Gently as human hands, yet irresistibly, the three
powerful vacuum-cups force air and cleansing
suds through every mesh and fibre of the fabric

. . . without friction, without the slightest injury
to the most delicate weaves.

Even deeply imbedded dirt cannot withstand the
searching, thorough “Vacuum Cup” action.

Beautifully finished In smart, modern color
combinations . . . Crystal Black, Coral and Silver
.« . or Nile Green, Light Green and Silver . . .
the new Westinghouse-Easy Vacuum Cup
Washer presents a combination of important
refinements found on no ether machine, including
hand height control lever, all enclosed oil-bath
main gears, instant accessibility, single point oiling
system and the wonderful Lowndes clutch (an
exclusive feature on the new Westinghouse-Easy
Vacuum Cup Washer) which removes forever the
old risk of accidental damage through overload
to motor or wringer.
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Here are some questions to be aaswered by those who
say “I never read advertisements”—

1.—What alarm elock would you buy if you needed one?

2.—What camera would you buy, for your own use, or
to give to a son or daughter?

3.—What motor car possesses your favor?

4.—What face cream or shaving soap or cream, or tooth
paste did you use today?

5.—What laundry soap (or flakes) is in your kitchen
right now?

6.—What brand of tobacco would you buy if you were
a user?

7.—The watch on your wrist—what name does it bear?

8.—What theatre is presenting the best program?

9.—Your life insurance policy--what company issued it?

10.—The ginger ale which you serve to guests—what
brand is it?

11.—The tea which you buy regularly—what brand is it?

12.—The baked beans and the tomato catsup now on
your pantry shelves—what brands are they?
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Axnd here is more good news! Now, for the first
time you can have this perfected Vacuum Cup
Washer for no more than the price of an ordinary
washer . . . the lowest price ever offered in See this wonderful new Vacuum-Cup Washer

Canada on a vacuum cup electric washer. « .. and learn how easily it can be purchased
on the Westinghouse Budget Plan!

YOU SEE! Whether or not you consciously or habditually
read advertisements, you buy, by preferemce, what adver-
tisements have recommended to your confidence and what
ewperience has proven to be satisfactory. A
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FOR THE HOME products.
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