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I wonder what'’s

M Pupils—“We live in Europe.,”
wrong With IS good Teacher—“What is your Father-
< 7%
my Tea? Tea A R .
Pupils—“Germany is my Father-

2 ,
y! This certainly

The woman on the left bought some

“cheap” tea. You can see she’s not il 2
pleased. She’s sorry now she tried Wiy o
to save a few cents by buying the not, givo your §

“cheap” tea.

How different with the woman on the
right. The fragrance of her tea tells her how

good it is.

She paid a few cents more for

Red Rose Tea than the other woman paid for her
“cheap”’ tea—and besides Red Rose will prove more

GEOGRAPHY |
AS IT IS TAUGHT |

IN GERMANY

The following is from

stenographic
report taken in 'German school in Jan-
uary, 1914, six months before the war
started.

Teacher— Where do we live?”

land.

boy and girl an
A opportunity to

? male their konmte
y study casy and
effectivef  Give
them the same
chances to win pro
motion and suce
asthe lad haying the =
advantage of

Teacher — “Who, is our landosvat-‘

erm”

Pupils—“Emperor William II. is the
father of our country.”

Teacher—“Why is he called landes-
valexr?”

rupils—“Because he rules the Gor-
man ‘atherland.”

Teacher— No.”

Papils—“Because he cares for the
land and its people as if he were the
father.

Teacher—“Germany is
many other lands.
to the west?”

Pupils—“France.”

shut in by
‘What country is

Then follow questions to draw out
the fact that France is a republic, with
a president elected for a few years,
whereas Germany has a kaiser who
rules for life and is succeeded by the
crown prince. Next the boundaries
of France are taken up and then the
teacher switches to past history:

Teacher— “What wars did Napoleon
I. wage?”

Pupils—“The wars against Prussia
100 years ago.”

y 1917 A
e o
Teacher—' ‘Have the French anil
Germans gotten along well together?”
‘Pupils—*“No; they have had many
wars with one another.”

Teacher—*“Yes; now we must s(n(ly!
and find out more about this country
because we may have trouble in the
future with them.”
Then the teacher drills them that
the French® rivers are the Loire,
Rhone, Garonne, Maas, Mosel anfd
Seine. Next he makes them remem-l
ber the mountains in the east of
France are the Alps, the Jura, the Ar-
gonnes, the Vosges and the 'Sevenns.
The lowlands reach fromm the Pyre-
nees to Belgium.

Teacher—“What is the best train
for Paris?”

The pupils did not reply.

Teacher—“The best train for Paris
passes through Hanover, Cologne and
Brussels.”

20c each, 3 for 50,

TUESDAY,
SEPTEMBER FOURTH,

is the day on which classes will be
resumed at

FREDERICTON
BUSINESS COLLEGE

Write for information as to our
courses of study. We must have a
large number of graduates next year
to supply the great demand for office
Address

9,

Wed’s Phosphodins,
1AL )| The Great Fnglish Remedy.
e v Tones and invigorates the whole
‘N4 & X% nervous system, makes new Blood

in old Veins, Cures Nervous
Debility, Mental and Brain Worry, Despon-
dency, loss of Energy, Palpitation of the
Meart, Failing Memory. Price $1 per box, six
for $5. One will ple ge. 5ix will cure  Sold by all

economical in the end !

Because of the rich flavor and vigorous strer}gth
of the Assam teas of which Red Rose chiefly consists,
it will make 250 cups to the peund, or about a fifth
of a cent a cup. So cheap that the very poorest can
afford it, so good that the rich can find nothing better.

FEW INTERNATIORAL

= Dictionary in his home., This new &
= creation answers with final euthor-
ity all kinds of puzzling ques
in history, geography, biog Ts
gpelling, pronunciation, sports, arts,

and sciences.
400,000 Vocabulary Terms. 2700 Pages.
Over 6000 Illustrations, Colored Plates.
The only dictionary with the Divided Ioge.
T‘Qe type matter is equivalent fo that

cf a 15-volume encyclopedia.

More Scholarly, Accurate, Convenient
and Authoritative than any other Eng~ ©
= lish Dictiooory. :

Kept Good
by the
Sealed

Package

(i

T. H. Estabrooks Co., Limited

St. Jobn, Toronto, Mo?treal, Winnipeg, Calgary, Edmonton

P& Red Rose Coffee is as
generously good as Red Rose Tea

w* gpecimen pag

illustrations, et
REL, a set of Poc
s if you na:mne thi

Somebody ——%
~ Somewhere at the Front —

Every day boxes from home are going to
the boys in the trenches. And of the,
things they get, a great prize is Wrigley’s,
the Gum with Lasting Flavour.

Ittakestheplaceof\foodanddrinkin ‘
case of need — which is often. It keeps

Teacher— What
I1I. conduct?”

in 1870.

}
Pupils—“The Franco-Prussian war

§ diehe's help.
wars did Napoleon druggists or mailed in plain pkg. on receivt of P
i New pamphiet mailed free. THE WOOD

) Fricu. ’Ep
A EDICINE CO., TORONTO. ONT, (Formerly Wind:ar.}

W. J. CSBORNE, Principal,

Fredericton, N. B.

bago_by
Minard’s
—Rev. Wm
4

I was cured of
{ earache by

Minard’s

by :
Minard’s

Minard’'s

Yarmou

I was cured of terrible lum-

—Mr. S. Kaulbach. ®
I was cured of sensitive lungs

—Mrs. S. M
Manufactured by the

| CHAIMERS

the price advances. We alse earry OVERLAND CARS.

THE CHALMERS new holds the WORLD’S RECORD for Speed,
Power and Stability. Let us beok you for your spring delivery in case

Liniwent i‘ PHONE 352-11

. Browu.

Fredericton Mot_or Sales Co.

625 QUEEN STREET.

|
a bad case of l

Liniment

BEEF IRON AND WINE is the best tonie.
Liniment

asters

| comes of perfecl health.
is a nerve food and a body builder.

good.” Price 75 cents.
!.iniment | v ¢ ',-\ 23 t The Qi

- Gre fﬁ i ".3&:..?, .rg'{fd .’:FBH Drua
th, N.S. {

i 572 QUEEN STREET.

—Imperial Beef, Iron and Wine

When you are tired, fatigued or over-nervous, IMPERTAL
It will quiet your
i nerves, strengthen you physically and give you the vivacity that
IMPERIAL BEEF IRON AND WINE

There is nothing “just as

spirits up — gives vigour and vim. A
packet in the pocket lasts a long time.

- The Flavour

THE PRICE or HOMAGE

NCE when King Edward VII. paid a visit to Sheffield,
all the fires in factories and plants were allowed to
die out. Not a wheel in Sheflield turned for twenty-

four hours. @@, The primary object of this was to lift the
pall of smoke that hovers over that wonderful steel-produc-
ing city, and to ensure, as far as man was able. a bright day
and a blue sky for an auspicious occasion. @, It was
Sheflield’s expression of respect.

UT the action was unique—it was unprecedented—it
was unthought of that those hundreds of mighty
furnaces, raging night and day, and those seething

boilers, with quivering valves, should ever be allowed to
cool. @ This extinguishing of fires cost Sheffield hundreds
of thousands of dollars—the price of the effort to get back
again to high-power efficiency.

OME business men in Canada pay an unwitting homage,
not to a king, but to a superstition—the superstition
that hot weather justifies letting the fires of business

energy go out. They stop Advertising in the Summer
months. By paying homage to tradition, custom, supersti-
tion, they have allowed Summer to become their “dull”
season. @ You know how dull it can be when you don’t
advertise. Do you know how brisk it can be made by
Advertising? Do you realize how much momentum you
now lose in the Summer that must be regained in the Fall 2

DON'T LET YOUR ADVERTISING FIRES DIE
OUT THI§ SUMMER.

Advice regarding your =dvertising problems is available through any recognized Can-
adian advertising ageacy, or the Secretary of the Canadian Press Association, Room
803 Lumsden Building, Toronto. Enquiry involves no obligation on your part—se
write, if interested. .
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